truly historical mission: Lead the country. Don’t follow
the Dean.
Endnotes
1. www.democrats.org/a/2006/11/how_did_this_ha.php
2. EIR, Dec. 8, 2006, p. 6.
3. “Young Voter Mobilization Tactics,” The George Washington University: Graduate School of Management. Youngvoterstrategies.org. civicyouth.org/PopUps/Young_Voters_Guide.pdf
4. democrats.org/a/2006/11/college_democra_8.php
5. larouchepac.com/pdf_files/LP6376_Train.pdf
6. The latter was reported in the county newspaper just days before the
election: Andrew Tillotson, “Students, Townspeople Rally on College Green
Against War,” The Athens News, Nov. 6, 2006.
7. See Michael Kirsch, “What Horowitz’s Defeat Implies: In Present
Crisis, Politics Must Be an Action on the Future,” EIR, Dec. 8, 2006.
8. See larouchepac.com/pages/otherartic_files/2005/051227_save_machine-tool.htm for a full listing of LPAC publications documenting
LaRouche’s role in organizing for an economic recovery. Notable are the
pamphlets, Recreate the Economy, April 2005, and Economic Recovery Act
of 2006.
9. Immediately following the 2004 Presidential election, LaRouche and
his Youth Movement began, in Ohio, a campaign against G.W. Bush’s Social
Security proposal. See larouchepac.com/pages/social_security/social_security.htm for relevant articles.

not for what Democratic strategist James Carville famously
labelled “the Rumsfeldian incompetence” of Democratic National Committee Chairman Howard Dean.
Indeed, as EIR has documented, the fight over the Democratic Party’s midterm election strategy erupted no later than
last Spring, when Charles Schumer and Rahm Emanuel,
the respective heads of the Democratic Senate and House
Campaign Committees, demanded an emergency meeting
to discuss the fact that Dean’s DNC was starving Democratic
campaigns of funds, and instead funneling money into
Dean’s so-called “50-state strategy,” a “strategy” that did
little more than buy Dean loyalty from state Party officials
whose treasuries swelled. Democratic strategists, among
them Carville and Stan Greenberg, argued that with Bush’s
approval rating plummeting rapidly, Democrats could win
far more than the 15 seats that they needed for a majority
in the House of Representatives. In fact, in the months
leading up to the November election, it became increasingly
apparent that a clear and aggressive national strategy could
give the Democrats a majority in the Senate and a veto proof
majority in the House.

Dean’s ‘Grassroots Strategy’ for Defeat
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The Inside Story
Of Dean’s Sabotage
by Debra Hanania-Freeman
When Senate Democrat Tim Johnson was rushed into emergency surgery on Dec. 13 to alleviate intercranial bleeding
caused by a congenital defect, Democrats across the nation
held their breaths. Prior to that day, many Democrats outside
of his home state of South Dakota had never even heard of
the centrist Democrat. But, the realization that he might not
be unable to serve out the remaining two years of his term,
highlighted the fragility of the Democrats’ 51-49 lead in the
Senate. The press wasted no time in speculating that, should
Senator Johnson die, South Dakota’s Republican Gov. Mike
Rounds would likely name a Republican to succeed him; a
move that would not only erase the Democrats’ one-vote majority, but would also give Vice President Dick Cheney the
decisive vote on critical issues.
Fortunately, Johnson is recovering well and there is no
reason at all to believe that he will relinquish his seat. However, the close call reintroduced a discussion of the number
of additional seats the Democrats could have won, were it
EIR
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Approximately 16 days before election day, more prominent Democratic strategists, including former DCCC (Democratic Congressional Campaign Committee) head Martin
Frost of Texas and Howard Wolfson of New York, urged
Dean to expand the Party’s effort in second- and third-tier
House races. Democratic candidates in districts that earlier
had been considered long shots, surged in the polls, and
pleaded with Emanuel’s committee to send critical funds their
way for the last weeks of the campaign. But, the campaign
committees were already overextended. If additional funds
were to be deployed, the money would have to come from
DNC coffers.
Howard Dean continued to insist that such a move would
take money away from the effort to build up the Party’s
“grassroots” organization and that that, ultimately, was of
far greater long-term importance than the midterm election.
Ironically, Dean’s main allies in setting Democratic sights
low did not come from the Party’s left wing, but from the
same Democratic Leadership Council crowd that presided
over the disastrous 2000 national election that sent Bush to
the White House in the first place. Another Democratic consultant with close ties to labor, Steve Rosenthal, argued strenuously against an aggressive strategy.
Rosenthal was prominently featured in a New York Times
piece cautioning against Democratic “overconfidence,” insisting that the best the Democrats could hope for, even in the
House, was a majority of one, and that looking for more would
result in a crushing defeat. “On the House side,” he argued,
“it makes sense to be focusing on 25 seats to win 14, not 50.”
He accused Schumer and Emanuel of being “overenthused”
and argued that the Party did not have unlimited funds. “We
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