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2010 Election

Kesha Rogers Provides 
National Leadership
by Harley Schlanger

Oct. 24—If the midterm election in the United States 
Nov. 2 were merely a referendum on President Obama, 
as most pundits, pollsters, and bloggers obsessively 
insist, then the result is a foregone conclusion: The 
President will lose, in a landslide. An increasing number 
of Americans have concluded that Lyndon LaRouche is 
right, that Obama is a failed personality, a narcissistic 
Emperor Nero type, who seeks adulation from a dwin-
dling numbers of sycophants, while pushing policies 
which punish the vast majority.

However, merely voting against Obama is no solu-
tion, as the U.S. economy has entered a hyperinflation-
ary realm which threatens not only the U.S.A., but the 
whole world economy. Neither Republicans running 
for Congress, who trumpet their “anti-Obama” pos-
tures, nor the growing number of Democrats who are 
running away from Obama, their nominal party leader, 
provide a single solution to this economic crisis, which 
is wreaking havoc worldwide.

For that reason, there is growing national interest in 
a campaign in the 22nd Congressional District in Texas, 
where Kesha Rogers, a member of the LaRouche Youth 
Movement, won the Democratic Party nomination last 
March, and is poised to possibly win a major upset, 
against an incompetent Republican Congressman, the 
incumbent Pete Olson. Rogers won the Democratic pri-
mary by campaigning for the removal of Obama from 
office. This continues to be the central thrust of her 
campaign, as she is now leading the charge nationally, 
in calling for invoking the 25th Amendment of the U.S. 
Constitution, which provides the legal measures to be 
taken to replace an incompetent President, to remove 
Obama from the White House.

In the last week, Rogers has issued several state-
ments, which received widespread coverage within the 
district and nationally. Her call for applying the 25th 
Amendment was featured prominently, on television 
and print media within the district, while includes Hous-
ton, as well as in San Antonio and Dallas, and on radio 

and television in Columbus, Ohio. An editorial writer 
for the Athens, Georgia daily paper wrote on consecu-
tive days, about Rogers’ campaign to remove Obama, 
going so far as to call on his readers to go to her website, 
and contribute to her campaign!

It is not simply Rogers’ call for Obama’s removal 
which has generated national attention, although that, in 
itself, is merited, as no other nominee has made the case 
for that. In addition to the leadership she has demon-
strated on this issue, is her clear explanation as to why it 
is necessary. In a statement issued Oct. 23, she opened by 
pointing out that there “are solutions to the present dev-
astating financial crisis . . . but not as long as President 
Obama remains in the White House.” She develops what 
could be done, if Obama were removed, but will be pre-
vented by him as long as he remains in the White House. 
These are actions which would free the U.S. economy from 
the stranglehold by the swindling speculators of City of 
London financial interests, associated with the Inter-Alpha 
Group, which is the actual author of Obama’s policies.

In particular, Rogers has made restoration of Glass-
Steagall banking regulations, and massive Federal credit 
for infrastructure—both taken from the successful anti-
Depression, anti-Wall Street programs of Franklin Roos-
evelt, which represent a return to the U.S. Constitution—
the central features of her program. With Obama safely 
removed, these policies, known as the “LaRouche Plan,” 
would be adopted, as most Americans want real solu-
tions, and polls show they would support these policies.

In the days remaining before the election, Rogers’ 
campaign team will continue to provide this quality of 
leadership, and will likely receive even more national—
and international—attention.
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LaRouche Democrat Kesha Rogers has drawn national 
attention for her campaign to oust Obama from the Presidency.


